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GENERAL REFERENCE TEXTS: 
Carlton, D. and J. Perloff, Modern Industrial Organization, (C-P) Scott, Foresman, 2nd edition, 

1994. 
Tirole, J., The Theory of Industrial Organization, M.I.T. Press, 1988. 
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 Bahk, B.-H. and M. Gort. “Decomposing Learning by Doing in New Plants.” Journal of Polit-

ical Economy, 101(4), 1993, 220-234. 
 Bartelsman, E. and M. Doms. “Understanding Productivity: Lessons from Longitudinal Mi-

crodata.” Journal of Economic Literature, 38(3), 2000, 569-94. 
 Benkard, L. “Learning and Forgetting: The Dynamics of Aircraft Production.” American 

Economic Review, 2000, 1034-1054. 
 Bertin, A., T. Bresnahan, and D. Raff. “Localized Competition and the Aggregation of Plant-

Level Increasing Returns: Blast Furnaces, 1929-1935.” Journal of Political Economy, 
104(2), 1996, 241-66. 

 Bloom, N. and J. van Reenen.  “Measuring and Explaining Management Practices Across 
Firms and Countries.” Quarterly Journal of Economics, 122(4), 2007, 1351-1408. 

 De Loecker, J. “Product Differentiation, Multi-Product Firms and Estimating the Impact of 
Trade Liberalization on Productivity.” Working Paper, Jan. 2009. 

 Ericson, R. and A. Pakes. “Markov Perfect Industry Dynamics: A Framework for Empirical 
Work.” Review of Economic Studies, 62(1), 1995, 53-82. 

 Foster, L., J. Haltiwanger, and C. Syverson. “Reallocation, Firm Turnover, and Efficiency: 
Selection on Productivity or Profitability?” American Economic Review, 98(1), 2008, 
394-425. 

 Foster, L., J. Haltiwanger, and C. Syverson. “The Slow Growth of New Plants: Learning 
about Demand?” Working Paper, July 2009. 

 Griliches, Z., R&D, Patents, and Productivity, University of Chicago Press, 1984. 
 Hsieh, C. and P. Klenow. “Misallocation and Manufacturing TFP in China and India.” Quar-

terly Journal of Economics, 124(4), 2009, XXX-XXX. 
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 Holmes, T., D. Levine, and J. Schmitz, “Monopoly and the Incentive to Innovate When 
Adoption Involves Switchover Disruptions.” NBER Working Paper 13864, 2008. 

 Hopenhayn, H. “Entry, Exit, and Firm Dynamics in Long Run Equilibrium.” Econometrica, 
60(5), 1992, 1127-1150. 

 Ichniowski, C., K. Shaw and G. Prennushi. “The Effects of Human Resource Management 
Practices on Productivity: A Study of Steel Finishing Lines.” American Economic Re-
view, 87(3), 1997, 291-313. 

 Jovanovic, B. “Selection and Evolution of Industry.” Econometrica, 50(3), 1982, 25-43. 
 Klette, T. and S. Kortum. “Innovating Firms and Aggregate Innovation.” Journal of Political 

Economy, 112(5), 2004, 986-1018. 
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1992, 125-142. 
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1978, 508-523. 
 Maksimovic, Vojislav and Gordon Phillips. “The Market for Corporate Assets: Who Engages 

in Mergers and Asset Sales and Are There Efficiency Gains?” Journal of Finance, 56(6), 
2001, 2019-2065. 

 Maksimovic, Vojislav and Gordon Phillips. “Do Conglomerate Firms Allocate Resources 
Inefficiently across Industries? Theory and Evidence.” Journal of Finance, 57(2), 2002, 
721-767. 

 Melitz, M. “The Impact of Trade on Intra-Industry Reallocations and Aggregate Industry 
Productivity.” Econometrica, 71(6), 2003, 1695-1725. 

 Olley, S. and A. Pakes. “The Dynamics of Productivity in the Telecommunications Equip-
ment Industry.” Econometrica, 1996, 1263-1298. 

 Petrin, A. and J. Sivadasan. “Job Security Does Affect Economic Efficiency: Theory, A New 
Statistic, and Evidence from Chile.” Working Paper, 2007. 

 Syverson, C. “Product Substitutability and Productivity Dispersion.” Review of Economics 
and Statistics, May 2004, 534-550. 

 Syverson, C. “Market Structure and Productivity: A Concrete Example.” Journal of Political 
Economy, December 2004, 1181-1222. 
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 C-P, chapter 7. 
 Tirole, chapter 7. 
 Anderson, S., A. de Palma and J.-F. Thisse, “Discrete Choice Theory of Product Differen-

tiation,” MIT Press, 1992. 
 Berry, S., J. Levinsohn, and A. Pakes. “Automobile Prices in Market Equilibrium.” Econo-
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 Dixit, A. and J. Stiglitz. “Monopolistic Competition and Optimum Product Diversity.” Ameri-

can Economic Review, 1977, 297-308. 
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 Salop, S. “Monopolisitic Competition with Outside Goods.” Bell Journal of Economics, 
1979, 41-56. 

 
 
3. Advertising and Search 
 C-P, chapters 14 - 15. 
 Tirole, chapter 2, 289-95. 
 Ackerberg, D., “Empirically Distinguishing Informative and Prestige Effects of Advertising,” 

RAND Journal of Economics, 2001, 100-118. 
 Bagwell, K. and M. Riordan, “High and Declining Prices Signal Product Quality,” 81 Ameri-

can Economic Review, 1991, 224-39. 
 Becker G., and K. Murphy, “A Simple Theory of Advertising as Good (or Bad),” 108 Quar-

terly Journal of Economics, 1993, 941-964. 
 Benabou, R., “Search Market Equilibrium, Bilateral Heterogeneity, and Repeat Purchases,” 

60 Journal of Economic Theory, 1993, 140-158. 
 Benham, L., “The Effect of Advertising on the Price of Eyeglasses,” 15 Journal of Law and 

Economics, 1972, 337-252. 
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from the Life Insurance Industry,“ Journal of Political Economy, 2002, 481-507. 
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Economy, 1983, 480-493. 
 Diamond, P., “A Model of Price Adjustment,” 3 Journal of Economic Theory, 1971, 156-168. 
 De los Santos, Babur. “Consumer Search on the Internet.” Working Paper, 2008. 
 Ellison, G. and S. Ellison, “Search, Obfuscation, and Price Elasticities on the Internet,” 

Working Paper, 2007. 
 Emre, O., A. Hortaçsu, and C. Syverson. “E-commerce and the Market Structure of Retail 

Industries.” Economic Journal, 2009. 
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RAND Journal of Economics, 37(2), 2006, 257–275. 
 Hortaçsu, A. and C. Syverson. “Search Costs, Product Differentiation, and the Welfare Ef-

fects of Entry: A Case Study of S&P 500 Index Funds.” Quarterly Journal of Economics, 
May 2004, 403-456. 

 Iizuka, T. and G. Jin. “The Effect of Prescription Drug Advertising on Doctor Visits.” Journal 
of Economics and Management Strategy, Fall 2005, 701-27. 

 Kihlstrom, R. and M. Riordan, “Advertising as a Signal,” 81 Journal of Political Economy, 
1984, 427-50. 

 Kim, J., P. Albuquerque, and B. Bronnenberg. “Online Demand Under Limited Consumer 
Search.” Working Paper, June 2009. 

 Milgrom, P. and J. Roberts. “Price and Advertising Signals of Product Quality.” 94 Journal 
of Political Economy, 1986, 796-821. 
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omy 1979, 851-8 

 Robert, J. and D. Stahl, “Informative Price Advertising in a Sequential Search Model,” 61 
Econometrica, 1993, 657-86.  

 Sorensen, A. “Equilibrium Price Dispersion in Retail Markets for Prescription Drugs.” Jour-
nal of Political Economy, August 2000, 833-50. 

 Sorensen, A., “Price Dispersion and Heterogeneous Consumer Search for Retail Prescrip-
tion Drugs," NBER Working Paper 8548, October 2001. 

 Stahl, Dale O. II, “Oligopolistic Pricing with Sequential Consumer Search”, American Eco-
nomic Review 1989, 700-12 

 Stigler, G., “Economics of Information,” 69 Journal of Political Economy, 1961, 213-225. 
 Wolinsky, A., “Prices as Signals of Product Quality,” 50 Review of Economic Studies, 1983, 

647-658. [12] 
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 C-P, chapters 2 and 13. 
 Tirole, Chapters 0 and 4 
 Aghion, P. and P. Bolton, "Contracts as a Barrier to Entry," American Economic Review 

(1987), 388-401 
 Asker, John. “Measuring Advantages from Exclusive Dealing.” Working Paper, NYU Stern, 

2004. 
 Bernheim, B. D. and M. D. Whinston. “Exclusive Dealing.” Journal of Political Economy, 

February 1998, 64-103. 
 Bolton, P. and M. D. Whinston. “Incomplete Contracts, Vertical Integration, and Supply As-

surance.” Review of Economic Studies, 1993, 121-148. 
 Bork, R., The Antitrust Paradox: A Policy at War with Itself. New York: Basic Books, 1978. 
 Carlton, D. and M. Waldman, “The Strategic Use of Tying to Preserve and Create Market 

Power in Evolving Industries,” RAND Journal of Economics, Summer 2002, 194-220. 
 Chipty, T. “Vertical Integration, Market Foreclosure, and Consumer Welfare in the Cable 

Television Industry.” American Economic Review, 2001, 428-53. 
 Coase, R. H. “The Nature of the Firm.” Economica, 1937, 386-405. 
 Gilbert, R. and J. Hastings. “Market Power, Vertical Integration and the Wholesale Price of 

Gasoline.” Journal of Industrial Economics, 53(4), 2005, 469-492. 
 Grimm, C. M., C. Winston, and C. A. Evans. “Foreclosure of Railroad Markets: A Test of 

Chicago Leverage Theory.” Journal of Law and Economics, 1992, 295-310. 
 Grossman, S. and O. Hart, “The Costs and Benefits of Ownership: A Theory of Lateral and 

Vertical Integration,” 94 Journal of Political Economy, 1986, 691-719. 
 Hart, O. and J. Tirole. “Vertical Integration and Market Foreclosure.” Brookings Papers on 

Economic Activity, 1990, 205-76. 
 Hastings, J. “Vertical Relationships and Competition in Retail Gasoline Markets: Empirical 

Evidence from Contract Changes in Southern California.” American Economic Review, 
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2004, 317-328. 
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Productivity, and Prices.” Journal of Political Economy, 115(2), 2007, 250-301. 
 Hortaçsu, A. and C. Syverson. “Why Do Firms Own Production Chains?” Working Paper, 

2009. 
 Joskow, P., “Contract Duration and Relationship-Specific Investments:  Empirical Evidence 

from Coal Markets,” 77 American Economic Review, March 1987, 168-185.   
 Katz, M., “Vertical Contractual Relations,” chapter 11 in Handbook, volume 1, 655-721. 
 Nocke, V. and L. White. “Do Vertical Mergers Facilitate Upstream Collusion?” American 

Economic Review, forthcoming. 
 Ordover, J. A., G. Saloner, and S. C. Salop. “Equilibrium Vertical Foreclosure.” American 

Economic Review, 1990, 127-142. 
 Posner, R. A. Antitrust Law: An Economic Perspective. Chicago: University of Chicago 

Press, 1976. 
 Rey, P. and J. Tirole. “A Primer on Foreclosure.” Handbook of Industrial Organization III, 

Mark Armstrong and Rob Porter (eds.). 
 Riordan, M. “Anticompetitive Vertical Integration by a Dominant Firm.” American Economic 

Review, 1998, 1232-1248. 
 Rosengren, E. S. and J. W. Meehan Jr. “Empirical Evidence on Vertical Foreclosure.” Eco-

nomic Inquiry, 1994, 303-317. 
 Salinger, M. A. “Vertical Mergers and Vertical Foreclosure.” Quarterly Journal of Econom-

ics, 1988, 345-356. 
 Segal, I. R. and M. D. Whinston, “Exclusive Dealing and Protection of Investments”, mimeo, 

1997 
 Vernon, J. M. and D. A. Graham. “Profitability of Monopolization by Vertical Integration.” 

Journal of Political Economy, 1971, 924-25. 
 Whinston, M, “Tying, Foreclosure, and Exclusion,” American Economic Review, 80 (1990), 
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Re-view, 77(3), 1987, 388-401.  
Bailey, Elizabeth E. “Contestability and the Design of Regulatory and Antitrust Policy.” 
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Entry.” Economic Journal, 95(377), 1985, 178-182. 

5 



6 

Dafny, Leemore, “Games Hospitals Play: Entry Deterrence in Hospital Procedure Markets,” 
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