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Wilkinson, a British scholar, discusses a topic dear to the heart of American colleges and universities, and students and their parents.  He traces the history of undergraduate financial aid at American colleges and universities; the origins, purposes, and impacts of merit- and need-based aid; the federal government's role; the evolution of elite private institutions; and the current climate and concerns.  The concluding chapter lays out how these factors, combined with increasing costs of attending college, impact low-income minority students and how reforms on campuses and in Washington, DC, can better serve higher education and the more disadvantaged students.  Based on his extensive interviews with aid administrators and time well spent in campus archives, the author has produced an insightful--and maybe even "inciteful"--volume on how helping students (in the form of grants, loans, and jobs) has been molded to fit alongside other campus spending priorities and an institution's mission versus its market.  See also Equity and Excellence in American Higher Education, by William G. Bowen et al. (CH, Oct'05, 43-1071).  Wilkinson's timely, readable, and even entertaining book contains rich appendixes, a glossary, and notes.  It deserves reading and discussion by college administrators, higher education officials, and public policy makers.   (Choice, April 2006)

